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ABOUT ME

DARBY

Kaitlan is a marcomm professional and social media manager with 8+ years of experience. She is
a generalist with a wide skillset thanks to working on small teams across her career. Kaitlan takes
pride in creating strategies and content that amplify marginalized voices and promote equity.



EDUCATIONAL

BACKGROUND

2014-2018 2020-2022 |

University of Louisiana Louisiana State
at Lafayette University
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Planned Parenthood
Communications Mgr |

2024 - Present

0
Biack Mamba Creative CXPERIENCE

Louisiana Public Health Institute
Social Media & Content Manager |

2022 - 2024

* 50060060600 ¢




Roux Black

Brand Director | 2022 - 2023

TJM & Co.
Sr. PR Coordinator | 2020 - 2022

Louisiana State University

Marketing Coordinator | 2020 - 2022



MediaBrands
Paid Media Intern | Summer 2021

WORK

Issue Advocacy Intern | Fall 2021 exp GRl GN C e

BerlinRosen

Online Optimism
Content Marketing Specialist |
2019 - 2020
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Social Media

e Increased social media engagement by 8%
Increased followers by 32%

e Kept impressions at 2.1 million over the
course of two years

e Created 2 toolkits for partner dissemination

Events

Marketing lead for Louisiana Center for
Health Equity Health Summit

Supported racial health symposium by
creating social media pieces, website
maintenance, and speaker outreach
On-site social media and press support
Project manage and co-lead virtual event
Lead promotional support for informational
webinars

Public Speaking/Leadership

e Barton Leadership 2023 Cohort

* Invited guest lecturer at LSUE

e Invited guest lecturer at LSU

 FRESH Speakers Academy Graduate

e Guest Speaker at Social Media
Breakfast

IShIII

ALIGNING ACTION
FOR HEALTH™
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https://www.instagram.com/reel/CufRF0guwuY/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.instagram.com/reel/Cumr9ybOP-e/
https://www.instagram.com/reel/C1urqMVx_py/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
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Email Marketing

e Rehabilitated email open rates for three
states across affiliate

e Lead email marketing strategy for affiliate
e Optimize emails for SEO and best
deliverability practices

Public Relations

PLANNGD PARENTHOOD
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Lead rapid response strategies for affiliate
Member of rapid response task force for
coalition-wide messaging on reproductive
justice issues

Lead crisis communication efforts for
affiliate

Created outward facing messaging
strategies

Media train experts from affiliate

Secured 30+ media placements




Idon't know what the

right decision is.I'm

scared. WhatdoIdo
next? Who do I talk to?
What are my options?

OPTIONS

OPTIONS

OPTIONS

I'm so glad my healthcare
provider equipped me with the
details to make sure l make the

best decision for ME. Knowing
my options allowed me to
choose a SMA had from the
comfort of my home.

best friend, I felt empowered by
will be the right time for a baby,
but for now, I made the right
choice for my future.
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Social Media

e Increased social media reach by 148.5%
from previous year

e Increased social media watch time by 72%
from previous year

Email

e Increase email open rates by 5% from
previous year

e Increased subscriber rate by 3% from
previous year

Leadership

e Managed a team of six volunteers on the
communications committee

FORUM 225 NOTABLE ¥
ACCOMPLISHMENTS




PRESS RELECASE

BLOG
REPORT



https://www.plannedparenthoodaction.org/planned-parenthood-southeast-advocates/news/planned-parenthood-southeast-advocates-statement-on-supreme-court-ruling-on-emtala-presidential-debate-in-atlanta
https://www.canva.com/design/DAF3GKUxsqU/BuETdd3zNOTkPxGX_VMrww/view?utm_content=DAF3GKUxsqU&utm_campaign=designshare&utm_medium=link2&utm_source=uniquelinks&utlId=h40cb1ae222
https://www.canva.com/design/DAF3GCzfKtc/LvqJFSzthufUF4XMdD_9Pg/view?utm_content=DAF3GCzfKtc&utm_campaign=designshare&utm_medium=link2&utm_source=uniquelinks&utlId=he790978503
https://www.plannedparenthoodaction.org/planned-parenthood-southeast-advocates/legislative-updates/2022-end-session-report
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OCTOBER 3-4, 2023

CONVENES AT 1:00 PM

TheNature
Conservancy
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https://www.canva.com/design/DAGnja3p_F8/qJ9Iml_xVq7hGxj1CzPiRA/view?utm_content=DAGnja3p_F8&utm_campaign=designshare&utm_medium=link2&utm_source=uniquelinks&utlId=h1db04dd519
https://www.canva.com/design/DAGnjX2WCzc/89LymmiMkQHNZkzQsEMKzg/view?utm_content=DAGnjX2WCzc&utm_campaign=designshare&utm_medium=link2&utm_source=uniquelinks&utlId=h4716dbae62
https://www.canva.com/design/DAGnjYYfoNg/9jklK6M4DcP_k-n9oTkUVA/view?utm_content=DAGnjYYfoNg&utm_campaign=designshare&utm_medium=link2&utm_source=uniquelinks&utlId=ha6f5e486fc

I B EEEEEEEEEEN

AVAVAAVZ

@ 4 hi@blackmambacreative.com
blackmambacreative.com

Ready to discuss your next project? Contact me
today to start a conversation about how | can
bring your ideas to life.
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